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Connected Living Programme structure
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Programme Objectives

Accelerate
the
development
of Connected
Living
services in
agreed
adjacent
vertical
markets
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Stimulate
trials,
launches
and
demonstrat-
jons in
Automotive
Education
and Health
vertical
markets

Stimulate
operators to
challenge the
existing
service
awareness
and roaming
model to
reflect vertical
market
requirements

Collect and
publish
market
analysis and
statistics on
the global
adoption of
Connected
Living

Stimulate
Cross
industry
collaboration




Valuing the market opportunity

Global Revenues & Impact of the
Connected Life




The Connected Life by 2020

2020
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Connected Life: a USDA4.5 trillion global impact

Connected Life
Market Revenue
will be USD2.5
trillion in 2020

Connected Life
Cost Reduction &
Service
Connected Life Market Revenue (MNO Improvements is
addressable) calculated at
Connected Life Market Revenue (excl. USD2 trillion in
MNO addressable) 2020
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Growth in numbers and usage....

Exabytes per Month 78% CAGR 2011-2016

12
B Other Portable Devices (2.2%)
B M2M (4.7%)
Home Gateways (4.8%)
B Non-Smarlphones (5.7 %)
B Tablets (10.0%)

Laptops and Netbooks (24.2%)
B Smartphones (48.3%)

2011 2012 2013 2014

Figures ir legend refer to traffic share in 2016.
Source: Cisco VNI Maobile, 2012
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Growth in numbers and usage....

Exabytes per Month
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2011 2012 2013

Figures ir legend refer to traffic share in 2016.
Source: Cisco VNI Maobile, 2012
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78% CAGR 2011-2016
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Connected
Living

Thank you for your attention!




